ANNEXURE VII


NATIONAL CONFERENCE ON BISCUITS INDUSTRY

HELD ON 13TH MARCH 2008

The following topics were discussed at the National Conference:- 

· Role of New Product Development & Innovations for Nutrition Based on Needs of Various Segments of Society- Focus on Quality

· Policy Environment for Promotion of Nutrition through Biscuits.
· Role of Biscuit as Effective Carrier for Safe & Convenient Channel for Mass Nutrition- Focus on Fortification.  

· Efficient Supply Chain Management to ensure profitability in competitive market place.
· Action plan to promote biscuit as Nutrition Carrier

The following eminent Panelists addressed the Conference :- 

Shri Praveen Gupta, General Manager, APEDA 




Shri Bejon Mishra, VOICE

Ms Hetal Mehta, Hexagon Nutrition 

Shri Sandhyadeep Belgo, Anand Rathi Commodities International P Ltd

Shri A K Ghosh, Surya Food Agro Ltd.

Shri Vijay Sardana, APRL 

As a result of deliberations including floor discussions, the National Conference made the following Recommendations:-

National Campaign to Promote Biscuit be undertaken by IBMA with active support and participation by its Members as well as affiliated Regional/State Associations of Biscuit Manufacturers by way of:-

EDUCATION

Society needs a Product which is …

· Nutritious

· Hygienic

· Convenient

· Tasty

· Flexibility to use

· Carrier for nutritional inputs i.e. fortification

· Easy to handle, store and transport
· Affordable

Solution: Have Quality Baked Confectionary i.e. Biscuits & its variants
AWARENESS ABOUT “GOODNESS OF BISCUIT AND ITS ROLE IN SOCIETY”
· Biscuit is a product which can be used by all, on all occasions

· Biscuit is a product which can be designed and produced to meet specific nutrition needs of consumers.

·  Biscuit reaches every location with ease where other products may not be able to reach with same effectiveness.
BISCUIT IS A RELIABLE PRODUCT
· Food Safety issues are minimal in comparison to other products.

· Biscuits cannot be tempered or adulterated once packed

· Biscuits are balanced diets and can be suitable for all for all occasions.

· Biscuits can be customized to meet the customer expectations.

· Biscuits are made under the stringent food quality, safety, packaging laws and other relevant regulations as specified by the government agencies

THE TARGET AUDIENCE OF THE NATIONAL CAMPAIGN SHOULD INCLUDE;-
· Policy Makers

· Media

· Schools

· Public Places

· Public Events

· Institutional Caterings

· Hospitals

· Airlines

· Railways

· Sports Events

· Housewives

· Kids

· Others….
MODE OF COMMUNICATION OF THE CAMPAIGN SHOULD BE:-
· Low cost

· Effective

· Interactive

· Customized

· Long lasting
************************
