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VALUE ADDED TAX ON BISCUITS- 

IBMA FOLLOW UP ACTION 
I
BMA has been on the forefront in vigorously pursuing Biscuit Industry’s request for reducing VAT from 12.5% to 4%. To further highlight acute hardships and heavy losses being suffered by biscuit manufacturers especially those in the SME sector, our Association has again taken initiative and submitted detailed representations to Shri Asim Dasgupta, Chairman and Satish Chandra, Member Secretary, Empowered Committee on VAT and similar representations have also been submitted to the Chief Ministers and Finance/ Excise and Taxes Ministers and to the concerned officials of all State Governments. The adverse impact of high rate of VAT along with rising cost of production/ prices of major raw material/ inputs etc have been highlighted. 
To follow up and voice Biscuit Industry’s view points on VAT, IBMA Delegations propose to meet the Ministers, officials in various States. 
Members in different States are once again requested to assist us in obtaining such follow up meetings, so as to seek VAT  @ 4% on Biscuits, especially in the context of the proposed introduction of Goods & Services Tax(GST) merging VAT and other local taxes, with effect from 1st  April 2010, since reduction on VAT to 4% will result in lower rate of GST on Biscuits.

UNION BUDGET 2009-10
Union Finance Minister Pranab Mukherjee presented the Union budget 2009-10 in the Lok Sabha on 6th July 2009. 
FULL EXEMPTION FROM 
CENTRAL EXCISE DUTY 

A
s members are aware, IBMA has been instrumental in achieving exemption from Central Excise Duty on biscuits with MRP upto Rs. 100 Per Kg. 

As further course of action our Association submitted its Pre-Budget Memorandum 2009-10 to Shri Pranab Mukherjee, Union Finance Minister with copies to the Prime Minister, Smt. Sonia Gandhi, Chair Person UPA as well as Leaders of various political parties and important Members of Parliament, seeking full exemption of biscuits from Central Excise Duty exemption has also sought for cookies, wafers and cakes.

We are glad to inform  members that the Finance Minters has announced that food items (which also  include Biscuits, Cakes and other Bakery Products) will continue to be levied Central Excise Duty(CENVAT) at the rate of 4%. Thus while biscuits with MRP upto Rs 100 Per Kg (Under Excise Tariff Number 1905 90 20) will continue to be exempted,  Biscuits with MRP above Rs.100/per kg will attract Central Excise Duty at the rate of 4%.

Other relevant  highlights of the Union Budget 2009-10 are:- 
· Indian Infrastructure Financial Corporation Limited (IIFCL) to evolve financing mechanism for giving increased support to infrastructure projects, and will re-finance commercial bank loans upto 60% in critical projects through public-private partnership to the tune of Rs1,00,000 crore, to raise investment in the sector. 

· Allocation for urban poor for provision for housing and basic amenities to be raised to Rs3,973 crore in the current year. 

· Allocation for Jawaharlal Nehru Urban Renewal Mission increased by 87% to Rs12,887 crore. 

· Target for agriculture credit raised to Rs3,25,000 crore in 2009-10 from Rs2,87,000 crore. 

· Incentives in interest rates to farmers to pay back agriculture loans on time. 

· Export Credit Guarantee scheme extended till March 2010. 

· Allocation for market development assistance scheme enhanced by 148%. 

· Extension of interest subvension scheme extended to March 2010 to cover sectors like handicrafts and handlooms. 

· Subsidy regime for fertilisers to change to nutrient-based rather than price-based. 

· Expert committee to be set up to advise on viable and sustainable pricing system for imported petroleum products. 

· IT returns to be made simpler. 

· Banks and insurance firms to remain in the public sector. 

Government committed to provide Rs100 a day as wages under NREGA. 

· Work on National Food Security scheme for providing food at cheaper rates to the poor has begun. 

· An allocation of Rs39,100 crore to be made for NREGA in 2009-10, an increase of 144%. 

· NREGA coverage increased from 3.39 crore households in 2007-08 to 4.74 crore households in 2008-09. 

· Allocation for flagship Bharat Nirman progamme being raised by 45%. 

· For Indira Awas Yojana, allocation to be increased by 63%in 2009-10, to touch Rs8,800 crore. 

· Rs2,000 crore for rural housing fund under National Housing Bank. 

· Full interest subsidy for students taking courses in approved institutions. Five lakh students to benefit. 

· Modernisation of national employment exchanges to be carried out. 

· Action initiated to provide social security to unorganised sector workers. 

· First Unique Identification Card to citizens to roll out in 12-18 months. I propose provision of Rs120 crore for the project. 

· Total budget expenditure for 2009-10 will be Rs10,28,032 crore, crossing the Rs10 lakh crore mark for the first time since independence. 

· Plan expenditure, for both the Centre and states, to go up by Rs61,000 crore over the interim budget. 

· Fiscal deficit in 2009-10 is proposed at 6.8% of GDP. 

· To further improve the efficiency of tax system, I propose to set up two authorities for advance ruling, says Mukherjee. 

· Effort is to improve tax collection by eliminating distortions in tax system and expanding the base. 

· No change in corporate tax. 

· Personal income tax exemption limit for senior citizens raised by Rs15,000. 

· I propose to raise by Rs10,000 the exemption limit for women on income tax. For all others, Rs10,000 up from Rs1,50,000, says Mukherjee. 

· Ten per cent surcharge on personal income tax removed. 

· Fringe Benefit Tax abolished. 

· Proposal to incentivise business. I propose to start investment-linked tax benefits in areas of agriculture and national grid, says Mukherjee. 

· Minimum Alternate Tax on book profits increased to 15% from 10%. 

· 100% tax deduction for donations to electoral funds to improve transparency in political funding. 

· Income tax incentives on educational loans expanded to cover vocational studies after schooling. 

· Small businesses up to Rs40 lakh turnover exempted from filing advance tax returns. 

· Presumptive Taxation of 8% on businesses of turnover of up to Rs40 lakh. 

· Customs duty of 5% being levied on import of set-top boxes used under Conditional Access System (CAS). 

· Manufacturing growth, which was negative during last year till March this year, appears to be barely turning the corner, says Mukherjee. 

· Customs duty on gold and silver import increased. 

· Customs duty to be reduced on drugs for heart treatment. 

· Proposal to restore optional 4% CENVAT on cotton textiles beyond fibre stage. 

· Excise duty on fibre for cheaper cloth reduced. 

· Excise duty on petrol-driven small trucks reduced to 10% 

· Full exemption from excise duty on branded jewellery 

· Service tax exempted for exporters on select services 

· Service Tax to be extended to lawyers on technical advice

ACHIEVING SUCCESS IN CUSTOMER STRATEGY ON A CONTINUING BASIS 

By K P Mohandas, Secretary General, IBMA

H

ow can CEOs and mangers know whether a continuing consumer strategy is succeeding in its objectives? How can they decide what parts of the production and marketing operations need to improve, or when to change direction to better meet consumer needs? 

Establish a monitoring and evaluation system providing a powerful tool for CEOs and managers to determine program strengths and weaknesses.

A desirable approach to develop customer strategy on a continuing basis highlights several key program components that, when delivered effectively, can ensure that customers/consumers are able to derive benefits. 

The first step is to establish a system for monitoring and evaluation at the start of the continuing customer strategy in so far as production, marketing and servicing the consumers is essential for measuring how well it is succeeding. The system should include indicators that measure key components of the strategy. Mangers should analyze information about these indicators and use them to identify problems in final delivery, assess trends in Customer care and adjust the approach to ensure that they are reaching strategic goals.

The key components of a continuing customer strategy can be grouped into two major categories:- 

Program Readiness: - including availability of quality products and packaging based on needs of various segments of customers, necessary staff training and attitudes, job aids and training materials/manuals etc.

Program Readiness Indicators measure activities that prepare facility demand and provide good-quality products and marketing services, for example, programs can set up a record-keeping system to capture information related to different categories of products including each customer’s stated intentions, preference or other with a method, method switching method discontinuation, and date of next follow up action plan need to be analyzed. Information so collected needs to be through a product- wise or facility-wise level record-keeping system and can be used to identify and monitor potential issues related to service delivery.

Quality of Customer Care:-  including choice of methods, customer-provider interaction, technical competence, and mechanisms for follow-up. Monitoring these indicators is important because they have a direct effect on continuing consumer satisfaction and continued brand loyalty to the products.

Quality Indicators of products & marketing from consumers and retailers who form the intricate sales networks. Systems skills, and adoption of efficient services where  customers  are treated with respect, given sound care and are offered options for continued care, are more likely to create satisfaction among customers with the products and services causing them to continue to prefer  brands of products and sales services. Tracking customer reactions through analytical study of their feedback can help managers and providers in ensuring product/service continuation.

To best assess the effects of a continuing customers strategy, managers should measure indicators not only of program readiness and quality of care but also programmatic impact on outcomes. This strategy of should be related to key objectives of a continuing meeting the needs of consumers, sustain and achieve higher consumption and can reduce their shifting to other products/ brands.

What is Monitoring and Eva1uation?

· Monitoring and evaluation together makes up a fundamental component of manufacturing and marketing processes. It involves key data related to basic objectives and operations and analyzing such data to guide policy, products, and marketing methodology.

· Monitoring collects data at a number of points during implementation to ensure that the program is running smoothly and achieving its objectives according to plan. By tracking changes in performance efficiently and effectively, managers can fine time objectives according to plan, by tracking efficiently and effectively.

· Developing a strong evaluation design requires specialized technical skills that some may not be available in house. If resources allow, an evaluation expert can be brought in to provide assistance. In contrast, program monitoring can usually be carried out by the managers themselves.

Managers should develop a plan for monitoring and evaluation during the design phase of a program to ensure strong commitment to and adequate resources for carrying it out. The plan should describe the goals and objectives of the program and include a framework that shows how program components will work together to reach the intended outcomes. The plan should then set forth the indicators that will measure these key components. As data about these indicators are collected and analyzed, managers can use them to monitor trends and adjust the program as needed, for production process, marketing and customers servicing. 

NEWS IN BRIEF ON FOOD LAWS 

Notification No GSR- 664(E) dated 19-09-2008  

On Label Rules
As members are aware the above mentioned Notification amending PFA Rules,1955  along with corrigendum(circulated vide our circular No IBMA/PFA/718 dated 02-03-2009) has already come into effect from 18th March 2009, with the proviso that no prosecution/penal action will be taken for the first 3 months, i.e. upto 17 June 2009(as circulated vide our circular No. IBMA/PFA/733 dated 03-04-2009 together with the Advisory No P.15014/2001-PH(F)Vol-IV dated 19 March 2009 issued by the Ministry of Health & Family Welfare, Govt of India to all Secretaries(Health & Family Welfare) of all States/UTs).
Members are therefore advised to continue implementation of the provisions of the abovementioned Notification. In case members face any hardships in this connection, please intimate IBMA enabling us to pursue the issue.

Important Trade Fair & Exhibitions International and National 
International Trade Fairs
· IBA 2009
Date: -

03-09, October 2009
Venue: - 
Dusseldort, Germany 

IBMA has received offer from M/s Orbitz Corporate & Leisure Travels (I) Pvt. Ltd, along with Travel Package for IBA 2009 (Copy enclosed) at DUSSELDORF (GERMANY).  

Interested members are requested to

Contact: - 
Mr. Ishu


Phone: -
011-39509700


Mobile No: - 
09313171108 (With a copy to me.)


· PROPAK ASIA 2009
Date: -

17-20 June 2009

Time: -

10.00 AM-18.00 PM

Venue: - 
Bangkok, Thailand

Organized by

Bangkok Exhibition Services Ltd

Contact

Phone: -
+66(0)2615.1255

Email: -   
visitor@besallworld.com
Website: -
www.propakasia.com
· AGRICULTURE TECHNOLOGY, FOOD & BEVERAGE INDUSTRIES 

Date: - 

10-14, October 2009

Time:-



Venue: - 
Cologne, Germany 

Organized by

ANUGA 2009


Contact 


Contact: -
Orbitz Business Tours


Phone: - 
022-24102801-24197400


Email: - 
neeraj@orbit-elite.com 


Website: - 
www.orbit-elite.com 

· 2ND ASIAN INTERNATIONAL TRADE EXPO 2009- BANGLADESH 
Date: - 

16-22 August 2009

Time: - 
10.00 AM to 8.00 PM

Venue: - 
Bangladesh – China Friendship Conference Center, Dhaka- Bangladesh 

Organized by

CEMS Exhibition 
Contact :- 
Conference & Exhibition Management Services Ltd
Phone :-
011-24105201-4 (India) +880-2-8812713,8815147(Bang)

Email :- 
cems@cemsindia.com
Website:- 
www.asiantradexpo.org
· PPMA SHOW 2009

Date: - 

September  29 to October 1 ,2009

Venue: - 
National Exhibition Center, Birmingham, UK

Organized by

Reed Exhibition Comapanies

Phone: -
+44(0) 20 82712134

Email: - 
rxinfo@reedexpo.co.uk
Website: - 
www.reedexpo.co.uk
· FI EUROPE 2009

Date: - 

17-19 November 2009

Venue: - 
Messe Frankfurt, Germany 

Organized by

CMP Information Ltd

Phone :-
+31 346 559444

Email :- 
fi@cmpinformation.com
Website:- 
www.fi-events.com
· TECHNOFOOD MOSCOW

Date: - 

24-27 November 2009

Venue: - 
Crocus Expo, Moscow, Russia

Organized by

ITE Group Pic

Phone :-
+44(0) 20 7596 5000

Email :- 
enquiry@tie-exhibitions.com
Website:- 
www.ite-exhibitions.com 

· Thessaloniki International Fair

Date :- 

Sept 5-13, 2009

Venue:- 
Thessaloniki (Greece)

India Trade Promotion Organization

            Contact Person: Shri J Sengupta, Manager, ITPO
Phone:- 
011-23371830,Mobile: 9871901639
Fax:                 011-23371874

Email:- 
jsengupta@itpo-online.com
Website:- 
www.indiatradefair.com
National Trade Fairs
· Annapoorna- World of Food India 2009
Date: -  
November 25-27, 2009, 
Venue: - 
Bombay Exhibition Center, Mumbai 

FICCI has intimated that Annapoorna- World of Food India 2009 edition shall further accelerate the momentum by attracting larger number of Foreign Buyers, Importers and other Trade Visitors which will provide an excellent opportunity to Indian Biscuits Manufacturers’ Association members to showcase their products and to network with them.

Bakery industry in India is the largest among the processed food industries and growing steadily, and there is a need for bakery operators to find niches to meet with current market trends. Keeping this in mind, we are introducing a new concept in our Annapoorna series of exhibition – Future Bakery.

In view of the importance of the events FICCI has requested Indian Biscuits Manufacturers’ Association ( IBMA) to support this mega exhibition by organizing a PAVILION and to inform area requirement so FICCI can keep some strategic location for this pavilion. 
FICCI has agreed to provide India Biscuits Manufacturers’ Association (IBMA) all necessary support to organize the Pavilion, which include:-

· The status of the Supporting Association.
· IBMA’s Logo on the promotional material.
· IBMA’s Logo on our exhibition website is linked with the Anuga’s website the biggest exhibition in the world on Food and beverage industry and FICCI’s website.
· FICCI shall offer a special discount of 10% to all IBMA’s Members Participating in the IBMA Biscuit  Pavillion. 

· The participation charges for Indian exhibitors is Rs 6500 per sqm under “Shell Space” (Min 12 Sqm) and Rs 6000 Per Sqm under “ Raw Space” (Min 27 Sqm) 

MEMBERS ARE THEREFORE REQUESTED TO INTIMATE IBMA THEIR SPACE REQUIREMENT UNDER THE SHELL SPACE CATEGORY POSITIVELY BY 14th AUGUST 2009, ENABLING US TO COORDINATE WITH FICCI TO BOOK THE TOTAL SPACE REQUIREMENT IN THE IBMA BISCUIT PAVILLION.
· FI INDIA 2009

Date: - 

23-24 October 2009 

Venue: - 
Bombay Exhibition Center Mumbai 

Organized by

UBM India Pvt. Ltd 

Phone :-
022-66122600

Email :- 
bipins@ubmindia.com
Website:- 
www.fi-events.com  

· FOODPRO & BAKERYTECH 2009 

Date: - 

6-9 November 2009

Venue: - 
Palace Grounds, Bengaluru 

Organized by: Triune Exhibitors Pvt. Ltd 
Phone :-
080-22352770/71

Email :- 
info@triuneexhibitiors.com 

Website:- 
www.triuneexhibitors.com 

· GLOBAL SKILL SUMMIT 
EMERGING SKILL INDIA 2020 

Date : - 20-21 August 2009

Venue : - Federation House, Tansen Marg, New Delhi

Organized By: - FICCI


Contact Person : - Rajan Kohli, Advisor, FICCI 

Email: - ficci@ficci.com
Website:- www.ficci.com 

IBMA News Bulletin (Quarterly) is proposed to be published in Offset Printing from January 2009. We seek your active cooperation and support. 
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